Delivery Schedule
Attachment Two



Description: The funds are to purchase various types of VHF and UHF antennas to
support the Enroute - Terminal for NEXCOM, also other programs within the FAA.
The required antennas are UHF, VHF, UHF/VHF Stacked and VHF/VHF Stack. Below
are the quantities and types of antennas that will be shipped to the Oklahoma City, OK
(Logistics Center): See Section F.

Delivery Schedule:
Shipments to Oklahoma City, OK (Logistic Center)

5985-01-050-7521-1 5985-01-050-7522-1 5985-01-050-7524-1 5985-01-050-7521-1

(TACO D5077) (TACO D5078) (TACO D5073) (TACO D5072)
UHF VHF V/IU Stack V/V Stack
Sep-10 50 100 50 10
Oct-10 50 100 50 0
Nov-10 50 100 50 0
Dec-10 50 100 50 0
Jan-11 50 100 50 0
Feb-11 25 76 75
Apr-11 0 0
May-11 0 0
Jun-11 0
Jul-11 0
Aug-11 0
Sep-11 0
Total 275 576 325 10

NOTE: Any Brand Name referenced in this Request For Quotes (RFQ) is only referenced to
identify minimum acceptable specification, characteristics, make, or model antenna
acceptable by the FAA’s program offices. Vendors may provide an equal antenna or
superior antenna product. This is not a Single Source or Brand-Name-Mandatory
Procurement. All Brand-Name antennas will be considered; however, the Brad-Name stated
in the specification is preferred (See: Attachment One).

The Federal Aviation Administration (FAA) will assess, evaluate, and purchase
VHF/UHF Antennas. The antennas will be evaluated to determine which antennas is the
most advantageous to purchase by the FAA, base on Best Value. This procurement is
being competed in accordance with AMS Policy (3.1.1).

Accounting Information:

Spend Plan: 10-AJW5600-0005

Contract No: RFQ #: DTFAWA-10-Q-00013, Purchase Request No.: WA-10-06842.

Period of Performance: 09/02/2010 through 09/01/2011

National Project Code: 2441012. NAICS CODE: 334220. Project Data (7 DELPHI Elements):
1209WA7111.00.WB3010.WAGS5310000.08/11/2010.31222.12182A0090.2A14A0



Evaluation Factors: (Tiered Evaluation in accordance with T3.2.A.9)

1. Small Business
2. Other Than Small Business

Email offers to: -



